When an ad is on TV, think 


we pay more attention. 


Canadians pay most attention to video ads when viewed in TV content on a TV set. 


e 3x more than Facebook (2x more than Facebook for Millennials) 
e 9x more than UGC on a cell phone (4.5x more for Millennials) 
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TV is the preferred platform for viewing content, 
and Canadians pay most attention to ads when watching on a TV. 
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Source: nlogic thinktv OmniVu Survey March 2016 


